Serial No. 10/008,579 
In the Specification : 


Please amend the paragraph beginning on page 1 , line 9 as follows: 


In order to promote skin care products, many cosmetic companies ask their potential 
customers questions regarding perception of their skin. Based on the answers to these questions, 
cosmetic companies are able to better suggest cosmetic and therapeutic products to these people. 
Examples of such promotions can be found on the Internet webpages of Neutrogena® 
(www.n e utrog e na. com) , L'Oreal® (www.lorealparisusa.com) , and Lancome® (www.lancom e .com) . 
These questions, however, are only based upon the subject's perception of their skin under visible 
light. Many skin problems, however, are not always visible under such conditions. 




Please amend the paragraph beginning on page 22, line 10 as follows: 


On the side of table 15 away from chin rest 6 are flash units 30a, 30b, 40a, 40b, 50a, 
and 50b (Broncolor Picolites, Sinar Bron, Allschwil, Switzerland) which are powered, 
respectively, by power packs 92, 92, 93, 93, 91, and 91. The standard flash units 50a and 
50b, which are used for taking a standard photograph, are mounted above camera 101 and 
angled down about 20 degrees. Flash units 50a and 50b are directed toward the center of the 
subject's face. Diffusing filters 51a and 51b (Broncolor Diffuser, Sinar Bron) are placed, 
respectively, in front of flash units 50a and 50b. 


In the Claims : 

Please amend claims 9 and 10 as follows: 

1 . (Original) A method of promoting a skin care product, said method 
comprising 

(i) taking a standard photograph of the skin of a person; 

(ii) taking at least one additional photograph of the skin of said person, said 
additional photograph selected from the group consisting of an ultraviolet photograph, a blue 
fluorescence photograph, and a polarized photograph; 


-2- 


